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TV AUDIENCE

2023 STARTED WITH THE LOWEST LIVE TV VIEWERSHIP IN THE PAST 4 YEARS
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TV AUDIENCE

NBG SUSTAINED
LEADERSHIP BOTH ON
A GROUP AND
CHANNEL LEVEL

bTV raised the distance
behind Nova in Jan’23

NBG’s niche channels Kino
Nova & Diema outperformed
BMG’s niche channels
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TV AUDIENCE

TV Series & Movies generated the highest audiences in January
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TV AUDIENCE

Thursday’s rating (21-22h)
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TV AUDIENCE
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Sunday’s rating (21-22h)
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TV advertising
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TV advertising

PHARMA WAS THE TOP CATEGORY IN JANUARY & PHARMA COMPANIES

DOMINATED ACROSS TOP 20 TV ADVERTISERS

TOP INDUSTRIES

STADA

NATUR PRODUCT
NATURPHARMA
FORTEX

VITASLIM

VEDRA INTERNATIONAL

PHARMACEUTICALS 97 752

RETAIL OUTLETS

15 315
14 PROCTER & GAMBLE
COSMETICS - 350 mYTD23 SANDOZ
KAUFLAND
8 142 EmYTD22

FINANCIAL SERVICES RECKITT BENCKISER
FICOSOTA
HOUSEHOLD CHEMISTRY . 7744 UNICOMS
PHOENIX PHARMA
TELESHOP. TV GUIDE. TV 5543 NOBEL PHARMA
GAMES METRO
GSK

HOBBY. FASHION. SPORT > 495
A&D PHARMA
TECHNOPOLIS

4 461
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TV advertising

THE MAIN TV STATIONS BEGUN 2023 WITH EVEN HIGHER INVENTORY
BTV COULD NOT FIT ALL ADS IN THE ALLOWED 12 MIN/H.

BMG
mOPT mPT

I . .I . ]

BMG niche Nova NBG niche TSH

84
51
. 41 4.5 . .

GARB, 12min ad/hour

Jan 2022

9¢]
N
o
QV

c

©
=




PUBLICIS

THANK YOU!

For more details, please contact us at:

damyan.kolarov@publicisgroupe.com
filipa.traikova@publicisgroupe.com
denitsa.petrova@publicisgroupe.com




